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ENGLISH VERSION

Instruction :  Right side figures indicate marks.

Give the meaning of Marketing research. Explain its objectives
scope and information resources.

OR

(a) Explain the advantages and disadvantages of Marketing
research.
(b) Explain the procedure of Marketing research.

Explain in detail the determining research types .
OR

Describe in detail the steps involved in research.

What is primary data ? Discuss the procedure, advantages and
disadvantages of Interview method for primary data resources.

OR

(a) What is Secondary data ? Explain the resources of
secondary data.
(b) Write a note on - Advantages of Secondary data.

Explain the various methods of Sampling selection.
OR

Which are the main points of report preparation.
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